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“Good design is a balance between
aesthetics, functionality and price.”

Mette Mikkelsen, Gabriel designer



S A thtéaﬂower with major :@mfwa/noa

: % Healthy construction. Good interior climate. the EU’s official ecorlabel, the Flower guarantees products
\* * * Environmentally friendly and healthy materials. with @ minimum of substances hazardous fo health. Products
- ﬁ‘ These are keywords in modem quality construc- made in a sustainable and environmentally friendly manner.
fion and imporfant requirements for the architects, Products which live up to the highest requirements regarding
builders and furniture manufacturers of the future. As quality. In short, a little flower with major significance.

Hea,ét@/ textiles give a /Lea,ét@/ dividend

Gabriel is the first in the sector

friendly. Without reservation. Without compromise.
to offer furniture fabrics carrying
the Ecolabel. Actually, we've Green textiles are good economics
gone a step further: Our piece- Our green textiles are developed on the principle that
dyed fextiles are made entirely healthy and environmentally friendly products do not have
without use of substances to cost more. They are therefore competitively priced. In
hazardous to health, and Gabriel's usual high quality. Our green textiles also give you
coloured with dyes which are the maximum refurn on your investment. In the form of high
100% free of heavy mefals. We quality markefing value, increased sales, and significant
guarantee that our products are savings in production. In short, healthy products with a

healthy and environmentally healthy refurn.



A dwdopm«mt pavtner who creates value

"Good design is a question of crea-
ting balance. Balance between
aesthetics, functionality and
price.”
As a designer at Gabriel,
Mette Mikkelsen meets major
challenges. Her designs must
have a precise balance
between visual harmony, high
performance, and economic
sustainability.

Dialogue is the most important tool

"A design is therefore preceded by a lof of work. In the
form of close sparring with the customer about the collection
they want fo create, and painstaking research on market
possibilities and trends,” says Mette Mikkelsen, who
emphasises that dialogue is one of her most important tools.

A design is realised in collaboration with a wide-ranging

network of experts. A network which includes specialists

within textile production, dyeing and logistics.

Creating solid and significant value

Mette Mikkelsen also explains that an important part of the
design work is to improve the textiles” invisible properties.
"Take our ecolabelled textiles. They resemble traditionally
made textiles in colour and wearing qualities. But they can
'do’ a lot more. Because they are made in an environmen-
tally friendly way, they are also allergy-riendly and they
ensure a good interior climate,” Mette Mikkelsen explains,
"This is exactly where we stand out as a textile manufacturer.
At Gabriel, we create solid and significant value for the

customer. By accepting responsibility

for the product throughout
its life cycle — and by
being the customer’s
partner in develop-

ment.”







