
 3 features in 60 colours
SOFT: Exclusive, silky soft worsted wool. STRONG: Unique abra-
sion resistance of 200,000 Martindale. STRETCH: 9.5% stretchabil-
ity in both directions.

FAME: This combination of three unique features makes it easy to 
achieve perfect upholstery – even on furniture with round, organic 
contours. Choose from 60 shades, which include everything from 
subdued natural tones to bright signal colours. All without heavy 
metals, of course.
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NB:
Fame was briefl y launched as Frame, but a Danish cur-tain wholesaler was worried about it having the same name as a curtain fabric. We at Gabriel don’t think that customers would make a mistake and use furnishing fab-ric for their windows or curtains for their upholstery, but we’re nevertheless changing the name to Fame. Apart from anything else, Fame also accords better with the positive reception 

given to this new 
woollen material.



Clear parallel in new partnership

“With Europost, Fame and Gaja from Gabriel we 

will not only be able to accommodate the growing 

considerations among buyers and end-users with 

regard to more environmentally friendly textiles, the 

range will also help us to fulfi l our own ongoing 

initiatives aimed at sustainability within the fi rm,” 

explains Diane Wright, Teknion’s Senior Product 

Manager, Fabrics, Finishes and Materials.

Teknion is a fi rm that takes its environmental re-

sponsibility seriously and pursues a proactive envi-

ronmental strategy based on an environmental 

charter and implementation of an Environmental 

Management System (ISO 14001).

“The environmental charter is a group objective for 

us – something we take very seriously. There are 

defi nitely a number of clear parallels between Tek-

nion and Gabriel,” says Diane Wright.

Gabriel had actually been courting Teknion for 

several years before cooperation came to any-

thing. For Teknion it was about waiting for the right 

time – in relation to the market, its internal strategy 

and also the fact that it would be cooperating with 

its fi rst supplier outside North America.

“We knew from the start that working with a fi rm in 

Europe would bring new challenges. But Gabriel 

has made it easy to do business with them. Includ-

ing when it comes to practical challenges such as 

transport and delivery of samples. Gabriel’s key 

account manager and his team have been a joy to 

work with,” says Diane Wright.

The fact that the cooperation between the fi rms is 

about woollens in particular is linked to growing 

environmental awareness on the North American 

market. After two decades with the emphasis on 

cheaper polyester and nylon fabrics there is increas-

ing demand for wool once more owing to its classic 

beauty and positive environmental properties.

“Teknion is actively endeavouring to be as sustain-

able as it can. But environmental initiatives on their 

own are not enough. They go hand in hand with 

product advantages such as quality and low 

costs,” Diane Wright adds.

With 3,900 employees and nearly a million 

square metres of offi ce, production and showroom 

facilities all over the world, Canada’s Teknion is 

one of the absolute heavyweights on the interna-

tional market for offi ce furniture. In addition to the 

environment, Teknion bases its business concept 

on a lasting commitment to design and innovation.  

Here too there are clear parallels with Gabriel’s 

values.

Gabriel has been in China since 2003 and in its 

sourcing of components and fi nished goods has 

always accepted responsibility for both quality 

and environmental management being as they 

should be.  All our Chinese cooperation partners 

have been selected based on their willingness and 

ability to change where necessary in order to sat-

isfy our environmental and quality management 

requirements. 

We’re therefore both delighted and proud that 

Gabriel China has been certifi ed in accordance 

with ISO 9001 and ISO 14001.  Certifi cation 

was carried out by the Danish Standards Associa-

tion and clearly demonstrates that we take the Chi-

nese market seriously, and that Gabriel stands for 

the same attitudes and values irrespective of where 

in the world we produce. 

Gabriel’s attitudes and values have also been a 

crucial factor for our new Canadian cooperation 

partner, Teknion, one of North America’s pioneers 

in the whole environmental area.  It’s our hope and 

expectation that Gabriel’s wool designs will help 

to raise Teknion’s environmental profi le on a market 

where the environmental requirements of consum-

ers are very much on the increase.

At Gabriel we see quality and environmental man-

agement as being vital to our innovation process-

es.  At the same time, we’re conscious that good 

conditions and processes have a self-improving ef-

fect, which constantly increases our innovative 

abilities.

In this issue of Quarter we present some new and ex-

citing forms of cooperation on innovation and de-

velopment.  We were 

involved in fi tting out 

Next Offi ce, an inspi-

ring concept created 

by Sweden’s Kinnarps, in addition to which we’re 

ready with a new designer fabric, “Link”, which has 

been created in close cooperation with British desig-

ner and trendsetter Tom Dixon. 

Gabriel is constantly focusing on making the entire 

value chain more effi cient, including creating solu-

tions that give the end-user added value.  “Furnish-

ing fabrics in action” has therefore become an im-

portant motto throughout the Gabriel Group.

With best wishes

Jørgen Kjær Jacobsen

Managing Director
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Samas and Comfort on the road
Gabriel was there when Samas presented its 
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I’m not a man – I’m a label
Tom Dixon’s name is his brand 

– now at Gabriel too
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Visitors to Kinnarps’s impressive and innovative 

showroom include architects, physiotherapists, de-

cision-makers and end-users from all over Europe.  

Most are fl own in and taken home on Kinnarps’s 

own plane, so the visit to the company, which is 

based in the middle of the Swedish plateau be-

tween Lake Vänern and Lake Vättern, can be com-

pleted in a day.

“The basic idea behind Next Offi ce is to create 

examples of complete environments and suggest 

solutions in cooperation with a number of different 

partners,” explains architect and designer Rune 

Karlsson of Kinnarps.

The 15 workplaces set up in the showroom, which 

has an area of 315 m2, are based on the fact that 

modern offi ce environments are typically very com-

pressed, with lots of employees packed together 

in open-plan offi ces. This creates a number of 

problems and an environment that is very depend-

ent on sound, light and colours. There is also a 

great need for individual solutions.

“We’re trying to illustrate the important functions of 

the next offi ce. What visitors should have in 6 

months or perhaps longer. The aim is to create en-

vironments and interiors that invite dialogue and 

discussion with customers, creating ideas and pro-

viding inspiration in both directions, ” Rune Karls-

son explains.

Gabriel supplied most of the textiles for this unique 

showroom. Kinnarps also drew on Gabriel’s gen-

eral knowledge of European trends in colours and 

fabrics, while one of Gabriel’s textile designers 

acted as a sounding board for concrete interiors 

and contexts.

“Gabriel was an excellent sounding board, as it 

showed genuine interest and understood the con-

texts. A good example is “The Compartment”, 

which is a sort of room within a room inspired by 

an old-fashioned train compartment. The idea is to 

create a quiet, peaceful room for interviews and 

small meetings in the middle of the open-plan of-

fi cescape,” says Rune Karlsson.

Another example of the cooperation between the 

fi rms is an open-plan conference interior without a 

conference table. Instead there are six chairs 

around a circular rug, each with its own little table 

on the armrest. The entire interior has been done in 

shades of dark red, which radiate both energy 

and cooperativeness.

The present Next Offi ce exhibition at Kinnarps was 

completed in May 06 and is called Next Offi ce 2.0. 

Next Offi ce in the Swedish forests 

Kinnarps of Sweden has fi tted out a showroom, “Next Offi ce”, with 
15 examples of complete working environments. Everything has been 
thought of, from furniture to sound, light and colours, the aim being to 
inspire and create dialogue and debate.
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FACT
Kinnarps is Europe’s third largest supplier of offi ce solutions. The company is represented in nearly 

30 countries and has an annual turnover of € 263,000,000. Kinnarps is based on six cornerstones: 

people, surroundings, design, ergonomics, quality and environment.
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True love. Design: Busk+Hertzog. 

Space. Design Anders Nørgaard 

Upholstered with Comfort

 Artek
Woodline. Design: Eero Aarnio

Upholstered with Web

Updates

 EFG
Avia bench. Design: Kari Monni 

& Kimmo Koskivaara

Upholstered with Comfort
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On 2 June 2006 Gabriel China obtained quality 

and environmental certifi cation in accordance with 

ISO 9001 and ISO 14001. This underlines the fact 

that Gabriel takes its work and responsibilities on 

the Chinese market seriously.

“Obtaining independent certifi cation for our quality 

and environmental management systems here in 

China is a milestone for us. It’s of both practical and 

signal value in relation to our customers all over the 

world,” says Morten Stamov, who heads up the 

Gabriel China offi ce in Beijing.

Gabriel makes use of a broad network of state-of-

the-art, specialised textile mills in China. All of them 

have been selected because they can satisfy the 

same environmental and quality requirements as 

Gabriel is known for on Western markets, with 

continuous testing and quality control being car-

ried out.

The majority of Gabriel China’s customers are 

Western European furniture manufacturers who op-

erate on the global market. Contact takes place 

directly through key account managers – or indi-

rectly through Chinese cooperation partners. By 

far the majority of production is targeted for sale in 

the West.

“More and more of the large, well-established fur-

niture manufacturers from Western Europe, for ex-

ample, are setting up shop in China. It is important 

for them that we are on the spot to ensure quality 

and participate in the development of new furnish-

ing fabrics,” Morten Stamov explains.

Apart from Morten Stamov, who is Danish, the 

Gabriel China offi ce is staffed exclusively with Chi-

nese employees, including three textile engineers, 

each with their own core skills, and a logistics 

manager, who is responsible for goods being de-

livered on time to the right place. 

“There are enormous cultural differences between 

the Western and Chinese markets. Our Chinese 

colleagues are a great strength in that respect.  

And with our new ISO certifi cation we are demon-

strating that Gabriel stands for the same high qual-

ity and environmental requirements all over the 

world,” says Morten Stamov.

After not quite four years in China, Gabriel has made its presence felt 
in Chinese culture and among customers and suppliers on the Chinese 
market.    

Gabriel ISO-certifi ed in China

Morten Stamrov

 Havee
Breeze. Design: Hans Daalder

Upholstered with Mira

 Allermuir
Pebble snake. Design: Allermuir Design Team

Upholstered with Europost

 Fjords by Hjellegjerde
Fjords Breeze. Design: Cajus Mæhlum 

Upholstered with Comfort

 Håg
HO5 5400. Design: Peter Opsvik

Upholstered with Boss

FACT
Certifi cation of the Gabriel China offi ce was car-

ried out by the Danish Standards Association and 

covers DS/EN ISO 9001:2000 and DS/EN 

ISO 14001:2004.

 RBM
RBM 921. Design: Jurek Buchacz

Upholstered with Pixel



“Colourful is my favourite colour!” 

There was a need for a new furnishing fabric, in-

novation was in demand, and everyone was using 

a combination of black leather and chrome.

As Gabriel is the main supplier of furnishing fabrics 

to all three fi rms, it wasn’t diffi cult to decide on 

Comfort. The main criteria were the fabric’s resil-

ience, abrasion resistance and easy maintenance, 

which make it a hardwearing, practical furnishing 

fabric. With this fabric there is no fl uff, pilling or 

puckering. It has an antistatic fi nish and is water 

and oil repellent, making it resistant to stains.

As a result, when Drabert launched its Salida 

range of offi ce chairs, it was able not only to 

present a chair with an innovative mechanism, but 

also one that came in a choice of 101 colours – 

absolute colour mania! 

The Drabert models equipped with mikromotiv®, 

which may prove to be a unique medical product, 

were also presented in a mellow shade of blue.

Sitag presented its SITAGONE in a bright Comfort 

red. The new SITAGONE adheres to the cubist 

form – a chair for people who love clarity and 

clean lines – with the high-quality Comfort uphol-

stery adding the fi nishing touch. All the customer 

has to do is choose the colour.

With its innovative technologies and emotive mate-

rials, Collection E from MartinStoll communicates a 

comfortable, cosy ambience, which is reinforced 

by the blue Comfort upholstery. 

The cooperation between Samas and Gabriel in-

volves all sorts of different departments, from devel-

opment, through upholstery, to marketing. 

Offi ce furniture manufacturers Drabert, SITAG and MartinStoll, who 
are all part of the Samas Group, agree with him and therefore chose 
Comfort fabric for the highlights they presented in May 2006 at the 
roadshow, a well-known event in specialist circles.
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Drabert Marketing and Grabriel’s SampleMaster 

department, for example, cooperated on the de-

velopment of a neat fan based on the RAL colour 

fan that shows all 101 Salida options in compact 

form. Ingenious yet simple, this idea attracted a 

great deal of attention – and not just among the 

architects.

All the other Gabriel furnishing fabrics used by the 

Samas Group, e.g. Argos, Delfi , Digital, Luna and 

Gaja2, must not be forgotten either.

The fact is that the outstanding cooperation be-

tween the fi rms provides an excellent basis for of-

fering Samas’s customers optimum quality and se-

curity against – hand on heart – the wolf in sheep’s 

clothing, or in terms of the offi ce furniture industry, 

quality chairs with cheap upholstery, two things 

that have never really gone together.

Now Comfort has proof of its health standard

Oeko-Tex mark for Comfort

This popular fabric has been certifi ed in ac-

cordance with Oeko-Tex Standard 100, which 

sets strict chemical content requirements. It’s 

about textiles that might cause – or are sus-

pected of causing – skin irritation, allergies, 

cancer or damage to the central nervous sys-

tem, internal organs and reproductive system. 

Oeko-Tex is described as the world’s leading health mark for textiles and has been 

an international benchmark for safety throughout the textile chain since 1992.

> > > > > > > > > > > > > > > > > >
SITAGONE

Salida

(Architect Walter Gropius (1883 – 1969))
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”Link is based on the idea of a partnership where 

both sides win and act as each other’s ambassa-

dors at fairs of different kinds. This means we all 

attract more attention.” explains Tom Dixon.

Link enjoyed an excellent preview when Tom Dixon 

presented his idea on his stand at the design fair in 

Milan. Visitors experienced a positive surprise – 

both where the fabric was concerned and with re-

gard to the collaboration with Gabriel, which Tom 

Dixon describes himself as follows:

”I love collaborating with people who know more 

than I do. I knew nothing about textiles, so it has 

been an interesting process to see the pattern on 

the fl at paper being turned into woven material. I 

have learned a lot and I’m already looking forward 

to the next textile with Gabriel. We have begun 

working on it,” reveals Tom Dixon.

I’m not a man, I’m a label...
Tom Dixon decided to open his own design compa-

ny in London in September 2002 after several years 

as a designer with a number of Italian companies. 

His idea was to market the Tom Dixon name as a 

brand in the same way that the names of hot fashion 

designers are synonymous with their collections.

”I decided to found my own company where I 

have control over the label and the entire business 

model. So now I’m not a man, I’m a label. It feels 

great and liberating and makes things very simple. 

When I create a chair, for instance, people know I 

designed it. This sends customers a clear, consist-

ent message,” relates Tom Dixon.

Tom Dixon loves to break down barriers and try out 

new materials and areas of application. He is 

known for his innovative installations in public plac-

es. Among other things, he worked together with 

Gabriel on the Link Plain fabric in shades of blue 

for the world’s longest sofa in connection with the 

design fair in Milan in April 2006.

The collaboration on Link Plain has now been taken 

a step further so that Gabriel can offer Link as de-

signed piece goods in a number of different colour 

combinations. Designed by Tom Dixon and trans-

formed into yarn and bindings with the right struc-

ture, wearing properties, and colour-fastness by 

Gabriel’s textile designer Mette Mikkelsen. 

”I wanted to create a pattern that had a tradition and 

a history. Link is a kind of knot pattern that is familiar 

from many different cultures, from the Vikings and 

Celts to Africans. But Link is also related to cell struc-

tures in microbiology and the structure of woven and 

sewn materials. Link has many dimensions, so people 

can see what they want to see,” explains Tom Dixon.

FACT
The collaboration on Link also includes Cole 

& Sons and Polyrey, companies that transfer 

the pattern to wallpaper and table top lami-

nates respectively. The idea is that the various 

elements and partners support each other.

The recognised English designer Tom Dixon has been 
working on branding his product and furniture design 
activities under his own name for almost four years – in-
spired by the fashion world. Tom Dixon has now designed 
his fi rst upholstery fabric in collaboration with Gabriel.
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”There are loads of fl ower and organic patterns on the market. I wanted to 
create something with more tradition and history. Link is a kind of knot pat-
tern that is familiar from many different cultures, from the Vikings and Celts 
to Africans. But Link is also related to cell structures in microbiology and the 
structure of woven and sewn materials. Link has many dimensions, so peo-
ple can see what they want to see,” explains Tom Dixon.


